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Abstract 
This paper examines external media as 
one of the foremost tools of soft power 
upon which states rely to consolidate 
their international presence, enhance 
and reinforce their national image and 
global standing, and solidify their 
foreign relations in service of their 
national objectives. External media has 
evolved from its traditional role as a 
mere conduit for news dissemination to 
become a strategic instrument that 
significantly shapes global public 

opinion, conveys political messages, 
and promotes state agendas on the 
international stage. 
The paper also addresses media 
channels and institutions as strategic 
instruments of external media 
employed by states to support their 
national foreign policy through 
building the nation’s image, 
transmitting national narratives, 
competing with adversarial narratives, 
countering hostile media campaigns, 
and augmenting soft power. Moreover, 
it provides a detailed critical review 
highlighting the differences between 
Western media—characterized by 
relative editorial independence and 
high professionalism—and Arab 
media, which generally suffers from 
credibility deficits and an overreliance 
on direct government agendas and 
orientations. 
Furthermore, the paper presents 
significant applied case studies 
underscoring the role of these media 
outlets within contexts of international 
conflicts such as the Russia-Ukraine 
war and the Israeli-Palestinian conflict, 
among others. 
This study sheds light on the 
theoretical concepts underpinning 
external media, traces its 
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developmental trajectories, and 
analyzes its operational mechanisms, 
while examining the reciprocal 
relationship between external media 
and foreign policy. It surveys both 
Arab and Western models of deploying 
this type of media and analyzes the 
primary challenges it faces amidst the 
evolving digital communication 
landscape and intensifying geopolitical 
competition. 
Classified within exploratory 
theoretical research, the study employs 
multiple methodologies, including 
descriptive, historical, and 
comparative approaches, leveraging 
secondary academic sources alongside 
observation and induction tools. It 
reviews the multifaceted roles of 
external media in advancing national 
agendas and offers practical 
recommendations to enhance its 
effectiveness, grounded in 
comparative experiences from various 
countries. 
The paper concludes with key findings 
and recommendations, foremost 
among which is that external media 
can function either independently or as 
part of an integrated system alongside 
other foreign policy instruments, 
provided it is actively and exclusively 

supported and utilized to serve national 
interests, free from partisan bias or 
ideological exploitation, thereby 
ensuring its neutrality and 
effectiveness at the international level. 
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"Disinformation played a major 
role in shaping the international 
perspective on the Russia-Ukraine 
conflict..." (Jankowicz, 2022, p.689) 

“State-sponsored external 
broadcasting is increasingly vital… as 
seen in the Iran–US-Israel media 
battles” (Seib, 2017, p.54) 
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“Al Jazeera… play a pivotal role 
in swaying global public opinion… by 
humanizing Palestinian suffering…” 
(Seib, 2021, p.5144) 
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