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ASTRACT 
The study examines the impact of 
digital transformations on the music 
market in Tunisia, set against the 
backdrop of the rapid developments 
witnessed in the 21st century. Digital 
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platforms have become an essential 
part of the music landscape, 
effectively assisting artists in 
promoting their music and directly 
connecting with their audience. 
Consequently, the study aims to 
provide a deep understanding of how 
Tunisian artists and key stakeholders 
benefit from these modern platforms  .
It also analyzes the role of telecom 
service providers, who are a crucial 
component in the dissemination and 
distribution of digital music content. 
Furthermore, it highlights social 
media as an effective tool for raising 
awareness of Tunisian music and 
enhancing the communication 
between artists and their audience  .
The study is based on a diverse 
methodology for data collection, 
including interviews with several 
industry stakeholders and reviews of 
various websites. In this context, the 
study addresses three main sections: 
First, it discusses the fundamental 
concepts related to the research topic, 
which are essential for understanding 
the issues at hand. Second, it focuses 
on the role of digital platforms and 
communication networks in shaping 
this market. Additionally, the study 
highlights the role of social media as 
an effective tool for increasing 
awareness of Tunisian music.   In 
summary, the study aims to provide 
comprehensive insights into the 

impact of digital transformations on 
certain aspects of the Tunisian music 
industry, reviewing the opportunities 
and challenges it faces in this 
changing context. 
Keywords: Digital transformations, 
distribution and publishing, physical 
and digital distribution, promotion.
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